
PGA TOUR



“By showcasing golf’s greatest 
players, we engage, inspire and 
positively impact our fans, 
partners and communities 
worldwide.”PGA TOUR 

MISSION
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5 0 1 ( c ) ( 6 )  M e m b e r s h i p  O r g a n i z a t i o n

PGA TOUR, INC.
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GLOBAL PATHWAY



26+ 
Languages

5,000+ 
Hours of LIVE Coverage

200+ 
Countries & Territories

44+ 
Partners

19 STREAMING PARTNERS ACROSS THE WORLD
Streaming / OTT

P G A  T O U R  B r o a d c a s t  C o v e r a g e
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GLOBAL DISTRIBUTION



M o s t  T o u r n a m e n t s  S t r u c t u r e d  a s  5 0 1 ( c ) ( 3 )  – C h a r i t a b l e  O r g a n i z a t i o n
N o t e :  2 0 2 2  i s  P r o j e c t e d  F i g u r e

C H A R I TY

1 9 9 0 2 0 0 0 2 0 0 5 2 0 1 0 2 0 1 5 2 0 1 8 2 0 2 0 2 0 2 1 2 0 2 2

$ 1 6 M

$ 5 1 5 M

$ 9 5 0 M

$ 1 . 6 B

$ 2 . 3 B

$ 2 . 8 B

$ 3 . 6 4 B

$ 3 . 2 B

P G A  T O U R
Total $ 3 .6 4 B +

$ 3 . 4 B
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B L UE - C H I P  P A R T N ER F A M I L Y
T I T L E  S P O N S O R S

22 P a rt n e rs  wi t h  10 +  y e a rs  o f  T i t l e  S p o n s o rs h i p

7



B L UE - C H I P  P A R T N ER F A M I L Y
O F F I C I A L  M A R K E T I N G  P A R T N E R S

24 P a rt n e rs  wi t h  10 +  y e a rs  o f  S p o n s o rs h i p
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MOST VALUABLE
AUDIENCE

IN SPORTS
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P G A  T O UR  A UD I E N CE  S UM M A R Y
M o s t  V a l u a b l e  A u d i e n c e  I n  S p o r t s  ( A l l  A g e s )

I n d i c e s  ( v s .  U . S .  P o p ) 1 P G A  T O U R M L B N B A N F L

P o s t - G r a d  D e g r e e 1 1 9 1 1 1 1 0 9 1 1 0

B 2 B  D e c i s i o n  M a k e r 1 2 6 1 2 4 1 2 0 1 1 9

T o p  M a n a g e m e n t 1 4 1 1 2 5 1 2 3 1 2 2

C o r p o r a t e  E x e c u t i v e 1 2 5 1 1 6 1 1 4 1 1 6

H H  I n c o m e  $ 3 5 0 K + 1 4 2 1 2 4 1 2 8 1 1 5

H H  N e t  W o r t h  $ 1 M + 1 6 5 1 2 7 1 0 5 1 1 8

S o u r c e : 1 G F K  M R I  S p r i n g  D o u b l e b a s e 2 0 2 2
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M o r e  l i k e l y  t o  B u y  B r a n d s  t h a t  
A t h l e t e  U s e s / W e a r s

M o r e  L i k e l y  t o  B u y  f r o m  B r a n d  
i f  t h e y  s p o n s o r  m y  f a v o r i t e  L e a g u e

M o r e  l i k e l y  t o  R e c o m m e n d  B r a n d  t o  O t h e r  
S p e c i f i c a l l y  D u e  t o  I n v o l v e m e n t  w i t h  L e a g u e

3 8 %

2 2 5 %

4 4 %

P G A  T O UR  F A N S  A R E  L O Y A L

M R I  S i m m o n s  S p o r t s  F a n  S t u d y  ( J u l y  2 0 2 3 )
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“The C-SUITE pays attention to golf.

There’s no better sport to reach CEOs, CFOs, CHROs, CPOs.

If you want to get to the decision-makers,
golf is a great way to do it.”

A n e e l B h u s ri
C o - F o u n d e r,  C o - C E O , 
C h a i rma n
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ON-S ITE BRAND IMMERS ION | EXTENS IVE MEDIA | UNMATCHED EXPERIENCES  | COMMUNITY LEADERS HIP

E v e n t  O w n e r s h i p  D e l i v e r s  V a l u e  A c r o s s  t h e  O r g a n i z a t i o n .

T I T L E  S P O N S O RS HIP
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O F F I C I AL  M A R K E TIN G P A R T N E R SHIP
S E A S O N - L O N G  |  E X C L U S I V E  |  C U S T O M I Z A B L E  |  F L E X I B L E

I P  R I G H T S  &
O F F I C I A L  

D E S I G N A T I O N

B R A N D  
B U I L D I N G  

M E D I A  A S S E T S

P L A Y E R  
B R A N D

A M B A S S A D O R S

C H A R I T Y  &  
C O M M U N I T Y  

I M P A C T

V I P  
H O S T I N G

E X P E R I E N C E S

A C T IV A T IO N
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P G A  T O UR  P A R T N E R B E N E F IT S
O p t i m i z e y o u r  p a r t ner s h i p  b y  l ev er a g i n g  t he PGA  T O U R’ s  i nt er na l  ex p er t i s e  a nd  s t r a t eg i c  p a r t ner s h i p  a s s et s

ACCOUNT 
TEAM

S i n g l e  p o i n t  o f  
c o n t a c t  t o  h e l p  

n a v i g a t e  T O U R  
p a r t n e r s h i p  a n d  

b e n e f i t s

A t  C h a m p i o n s h i p  M a n a g e m e n t  
E v e n t s ,  P G A  T O U R  E n t e r t a i n m e n t ,  

O w n e d  &  O p e r a t e d  T P C s ,  a n d  
C o m p e t i t i o n  I m a g e r y

PARTNER 
PRICING

I n v i t a t i o n s  t o  
A n n u a l  T O U R  

P a r t n e r  F u n c t i o n s

PARTNER 
NETWORKING

A c c e s s  t o  a l l  P G A  T O U R ,  
P G A  T O U R  C h a m p i o n s  a n d  

K o r n  F e r r y  T o u r  E v e n t s  
f o r  E m p l o y e e s ,  C l i e n t s ,  

a n d  G u e s t s

TOURNAMEN
T ACCESS

C o r p o r a t e  
M e m b e r s h i p  a t  T P C  

S a w g r a s s

TPC 
MEMBERSHIP
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THANK
YOU

Haeseok Cho | 조해석이사

Director, Business Development – APAC

PGA TOUR International

Email: haeseokcho@pgatourintl.co.kr

Tel: +82 10 3048 3063
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