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STRATEGIC
GROWTH IN ASIA
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STRATEGIC GROWITH IN ASIA

PGA TOUR & DP World TTour Events
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GOLF’S GLOBAL TOUR
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EVERY. WIEElK, COUNTS.

A Refreshed Season Narrative for 2024

Nov 2023 Sep 2024 Nov 2024

PHASE 1 ‘The Global Swings’ PHASE 2 PHASE 3
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GOLF FOR GOOD
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Green Drive G4DTOUR Golf Futures Community
World first fully green hydrogen
powered TV production Championing Schools Positive
Disability Golf Engagement Impact

Net Zero by 2040
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PGA TOUR MEDIA ECOSYSTEM

LIVE LINEAR & OTT DISTRIBUTION PARTNERS
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*Details on PGA TOUR Owned Media Properties in Appendix
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paradigm shift
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DIGITAL MEDIA OPPORTUNITIES
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OFFICIAL MARKETING PARTNERSHIP
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BRANDING

Sports Fan Study (July 2023)
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SIGNIFICANT MEDIA EXPOSURE MONEY CAN'T BUY EXPERIENCE ON-SITE BRAND INTEGRATION

VIP Hospitality
On-site activation to
Tee Fence visible on TV broadcast Pro-Am drive further business

Exposure on other various media assets Honorary Observer Logo on tournament related
materials and branded elements
Participate in pre-tournament events
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Global Partner
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OFFICIAL PARTNER

el & L AE W 22l S&: “Official XYZ

Partner of the XYZ”
EHHE 2 & OHAHE

= NAMES At HE Uz & &, VIP &,
S A= S HdS2 ZIE 22 QXA
o = A= Jla M3

oA J|s|E E#E06)| 28k hospitality tents Li
2A0IE 2t8 &1 J|8] HE

a3l & U 24 2 NE ALHOIAE Sl SE0IA
W A8 = A= Il M3

SRR

D
——

N

D
_ .
N

.
NS »

o

GENESIS
INVITATIONAL

T HEjPLAYE RS

ATET
PEEBLE BEACH
PRO-AM

e



« M|A Z[CH 22| OFA|Of

« 20193 2EHO|OZI HX =X Oz &

OFFICIALSPONSOR ¥ .+
ZOZO CHAMPIONSHIP ©

MU

I A|ZO0f A9
L 25 pGA TOUR CH 3

A= oM Ay | DTV AIHES 7|23
SPNERIEIN

. A0l M| OIS 0| S 43 T3] - ATy 2020
SAXHEI|H = THEE HE 0| CHAMPIONSHIF
Ot=ob0f 8|617]. 7|74 Bay=a) =zl

22|72l
N Feds:T
. £33 AILJOJ A F A0 Z2 X|Htof /XS

SRS




PGA TOUR PARTNER BENEFITS

Optimize your partnership by leveraging the PGA TOUR’s internal expertise and assets
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APPENDIX s

PGA TOUR-Owned Media Properties

e Digital - PGA TOUR digital/social platforms (PGA TOUR app, PGATOUR.com, etc.)

e Digital Simulcast - PGA TOUR simulcast (CBS and NBC/Golf Channel simulcast)

e Social Platform — Skratch (features and brand integration on digital/social)

e Television—PGA TOUR TV advertising units on NBC, CBS, and GC (limited inventory)

e Television — The CUT on Golf Channel (features and commercial inventory available)

e Television— PGA TOUR Network Specials (:30-minute pre-broadcast specials)

e Direct Marketing - PGA TOUR Database (mail and email database marketing opportunities)

e Production Services — PGA TOUR Entertainment Production Services (commercial production, field
shoots, editing, graphic animator, audio & podcast production & on-site social content manager)
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